
Emotions and investment deci-
sions are supposed to be mutual-
ly exclusive. At least that’s what
conventional wisdom says. But
recent discoveries in neuro-
science and behavioral finance
show that emotions can serve as
an effective tool even when mak-
ing the most important rational
decisions. 

To learn the role emotions can
play in finances and how poorly
managed feelings contributed to
the Panic of 2008, I interviewed
Denise Shull, president of
TraderPsyches, a firm that coach-

es commodities traders to suc-
cessfully use their emotions in
their decision making. With a
master’s degree in neuroscience
from the University of Chicago
and 15 years of experience as a
trader at the Chicago Mercantile
Exchange, Denise offers tips for
interpreting emotions as though
they were any other piece of
information. A modified tran-
script of the interview follows: 

RIC: We clearly witnessed
panic in the financial markets this
year. Are you surprised?

DENISE: Not at all. We’ve

learned in the last five years or so,
from being able to watch brain-
waves as people make
risk/reward decisions, that emo-
tions actually form the founda-
tion of all of our decisions and all
of our actions. And we really
need them. 

This is a new perspective,
because we’ve all been taught
that we need to keep emotion out
of our financial decisions. But
that strategy can’t work because
it’s not really the way the brain
works. If we try to ignore emo-
tions, they actually get bigger
than they would if we relearned
how to use emotions the way the
brain has designed them to be
used. 

RIC: So neuroscience takes
behavioral finance to the next
level? 

DENISE: Yes. For example, we
put experimental subjects, mostly
college students, in an MRI
machine and took pictures of
their brains while they played a
simulated stock market game.
When you look at those pictures,
you find out that the emotional

circuits, to the extent that we
understand what emotional cir-
cuits are, are firing as much as
two full seconds before they actu-
ally make their decision about
which stock or bond they are
going to buy in the simulation. 

RIC: Historically, the invest-
ment advisory community has
said to clients, “Put your emo-
tions aside. Be intellectual.” And
you are saying that that is ridicu-
lous, that we can’t tell ourselves
to throw our emotions aside?

DENISE: Exactly. The trick is to
think of your emotions first of all
as information. And remember
that a feeling and an action are
actually two separate things. If
you try, you can separate the two. 

Fear can be a perfectly reason-
able, rational response to what
has happened in the market. But
then you say “OK, I’m afraid.
What’s really driving my fear?”
And usually what people find is
they are imagining a truly cata-
strophic situation. But they don’t
know they are imagining that
until they really look at the emo-
tion. And it’s that fear of the cata-
strophic situation that then caus-
es them to take an action, i.e., sell-
ing, probably at the worst possi-
ble time. 

RIC: In other words, what they
are doing is extrapolating, and
they don’t realize that their fear is
based on their presumption that
the market will drop all the way
to zero. 

DENISE: Exactly. I’ve had two
people ask me, can it go to zero?
They were serious. 

RIC: Which is, of course,
absurd.

DENISE: Right. But each deci-
sion is very much influenced by
the emotion of your last result. So
even if people didn’t sell any-
thing this week, they may have
looked at their account every day
or several times a day, and that
functions neurologically as if you
actually made that decision.
Mentally, it costs you money.
Now you are upset, and you are
afraid. And it does really drive
you, if you don’t know this new
way of working with emotions,
to feel compelled to get out. 

RIC: Many folks don’t consider
themselves to be investors, but
rather consumers who are trying
very hard to save for their retire-
ment, get their kids into college,
care for aging parents and enjoy
future financial security. So they
are investing, but they don’t
think of themselves as investors
— if you get my meaning. And
they are scared. What should
they be doing right now?

DENISE: First, realize that
what they need to do is rethink
their thinking about emotions.
Emotions can really help you.
They can protect you, if you learn
how to use them that way. So
what you’ve got to do is say,
“Hey, I can feel something, but
that doesn’t mean I need to act on
it. And when I feel something, I
just need to pay a lot of attention
to myself and go inside and
research.”

If you don’t need the money
for 10, 15, 30 years, and you don’t
really need to do anything. But
most people want to do some-
thing in order to expend the ener-
gy that the emotions are giving

them when these emotions are
instead really designed to help
you understand your situation
better. 

RIC: You are raising a very
important point. What about
rationality? 

DENISE: The quickest way to
get rational is to get emotional,
because if you incorporate that
emotional information, you actu-
ally will end up with a more
rational decision. But none of us
have been taught this because
we’ve only discovered this in the
last five to 10 years. We don’t
know how to make our emotions
work for us. Emotions literally
are physically uncomfortable. 

I liken it to being in the den-
tist’s chair. They’ve got their
hands in your mouth, and you
are wondering “when will this be
over?” But in a dentist’s chair,
you know it will be over in 20
minutes. And when you pay
attention to the emotions, that lit-
tle physical discomfort tends to
go away, and your brain really
does start to work with, “OK,
what are my options, what are
my alternatives, and do I really
need to do anything at all or
should I just look the other way?” 

RIC: Then the best action is, in
fact, no action?

DENISE: I think so, yes. 
Thanks to Denise for taking the

time to talk with me. To learn
more about how neuroscience
and behavioral economics inter-
twine, visit her Web site at
www.traderpsyches.com.

Financial Adviser Ric Edelman is
the author of several best-selling
books about personal finance, includ-
ing “Ordinary People,
Extraordinary Wealth” and
“Discover the Wealth Within You.”
You can e-mail him at
money@ricedelman.com.

I’m pleased to report they have
not been accurate. At least the peo-
ple I’ve talked to at those business-
es are adamant they are not clos-
ing.

I don’t feel there is any need to
list these businesses and to perpet-
uate these rumors. But I do think
it’s appropriate to acknowledge
that I’ve heard the rumors and fol-
lowed up on the tips. 

In the unfortunate event one of
these businesses does in fact close
and send more people to the
unemployment line, I will report it
at that time. The editors of
Business Pulse appreciate your
support and understanding in this
matter.

Movie Gallery
to leave Wal-Mart

Movie Gallery has packed up its
movies and is in the process of
leaving Wal-Mart. But Movie
Gallery employees want me to
stress the store is not closing. They

say it will stay in McMinnville and
reopen as soon as a new location is
found.

“Movie Gallery is not closing,”
said store manager Kathy
Wohlgemuth. “Wal-Mart would
not extend our lease so we’re
being forced to leave. It came at
kind of short notice so we’re not
able to move to another store right
now, but we’re in the process of
looking and we have a real good
lead on a relocation site.”

Wal-Mart confirms that it did
not offer to renew the Movie
Gallery lease. It will put a bank in
its place.

As for Movie Gallery, Kathy
says she’s viewing this move as a
positive (I see she’s adopted my
philosophy). She says Movie
Gallery will be able to offer so
much more merchandise at a new
location.

“I’m looking forward to having
a full-sized Movie Gallery,” said
Kathy, who reminds customers to
hold onto their Movie Gallery
cards. “We haven’t been able to
carry so many things at this store
because it’s been so small.”

I asked Kathy about the old
Blockbuster location and she said
they have explored that option
and the rent is way too high. That
might explain why that space has
been vacant for so long.

While Kathy wouldn’t say, my
prediction is that Movie Gallery
will end up in Northgate
Shopping Center. If I was a betting
man, and occasionally I am, I
would put my money on that spot.

Billy’s Restaurant
is expanding

Here’s some peachy news.
Billy’s Restaurant in Newtown,
home of the Gator Burger, is in the
process of a 1,200-square-foot
expansion. According to restau-
rant owner Billy Foutch, the
expansion will be complete as
soon as possible.

“I’d say we’ll be able to seat over
100 in there,” said Billy. “It will be
good for church groups or parties
that want a private portion of the
restaurant. And we need the extra
seats on Friday nights and Sunday

mornings.”
Billy did tell me a little story I

find interesting. He said when he
was in the process of building his
new restaurant over two years
ago, it took a little while to get con-
tractors lined up. He said when he
started to look for people to build
his addition, they were practically
jumping through the phone line to
get the work.

I guess you could say the Gator
Burger is recession proof. Billy and
his wife, Marie, are pleased to
report their business has been
strong.

“We haven’t been hurt yet,” said
Marie during a busy lunch rush
Friday. “People have to eat. As
long as you have good food,
they’ll come to you.”

Dr. Coleman joins
River Park staff

I told you last week about an
ear, nose and throat specialist join-
ing the River Park Hospital staff.
Since Dr. Jack Coleman is now in
town and accepting new patients, I
decided to rush right over and
find out more information about
the services he offers.

What I discovered is our hospi-
tal is darn lucky to have found a
well-respected physician and sur-
geon. Dr. Coleman is considered a
national authority in his field and
travels around the country teach-
ing seminars several times a year.

Dr. Coleman says he probably
sees more patients for sinus and
allergy troubles than anything
else. He says he has a different
approach to overcoming allergy
problems than most ENTs. He
says he really examines diet and
foods that could be problematic.

“In most allergy testing what’s
overlooked is foods and what’s
being ingested,” said Dr. Coleman.
“Foods, with all the chemicals and
dyes, play a significant role in peo-

ple’s allergy problems when so
often the idea is to concentrate on
what’s inhaled from the air.”

Dr. Coleman said many people
are accustomed to taking allergy
shots but he favors drops under
the tongue. He said, among other
things, that makes it easier to
adjust the dosage during heavy
pollen periods, for example.

Dr. Coleman says he also takes a
different approach to nose and
sinus troubles. He says it’s com-
mon practice if a sinus opening is
blocked to go in and remove tis-
sue. But he says this only creates
more problems down the road
because it destroys the normal
anatomy. Instead, he favors using
balloons as a way to better open
the passage, along with implanti-
ng a drug-delivery device to
reduce the obstruction.

If you are having problems with

sleep apnea or need to have your
tonsils removed, Dr. Coleman can
address both of those problems.
He says his form of tonsil surgery
is less invasive and can have you
eating regular food in a day
instead of a week.

Dr. Coleman also performs ear
surgery. In short, he does just
about anything associated with
your ears, nose and throat as his
specialty suggests.

I’d like to give Dr. Coleman a
warm welcome to the community.
He’s a great addition to our med-
ical community. Appointments
can be made by calling 815-4ENT.

That’s all folks

Hug your wife and embrace
your job. Barring any unforeseen
Business Pulse layoffs, I’ll be back
next week.

6-C – Southern Standard, McMinnville, Tenn., Sunday, January 11, 2009 

MID-SOUTH RESPICARE, INC.
OXYGEN & HOME MEDICAL EQUIPMENT SUPPLIERS

ON CALL 24 HOURS

“When Every Breath Counts,
You Can Count On Us!”

Phone: 931-473-5477                           1100 Smithville Hwy.
Fax: 931-473-6360                                        Suite 138
Toll Free: 1-866-550-5477                    McMinnville, TN 37110
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Tiaras & Tadpoles
McMinnville’s Newest Children’s Boutique & Gifts

1100 Smithville Hwy. Ste. 117B
Plaza Shopping Center   507-KIDS(5437)

tiarasandtadpoles.blogspot.com 94
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New Spring Items 
Arriving Daily

40% Off
FALL and

WINTER Clothing

We have something for
everyone on your

Valentine list!

Love is...
BEING A PROUD

GRANDPARENT

Put a Photo Where Your Heart Is…
Show Everyone Your Grandchildren!

We’ll place your
grandchildren’s photo
in examples as shown.
It will include the
child’s name and
grandparent’s name.
Cost is only $15 (per
photo) plus $5 for each
additional grandchild
in the same photo.
(Payment in advance
please).

Your chance to make
your grandchild happy.
Send us a photo of
your grandchildren 
(any age).

CHILD’S NAME
Grandchild of:

Grandparents’ Names

CHILDREN’S NAMES
Grandchildren of:

Grandparents’ Names

On Friday, February 13, your grandchildren’s photos
will be published in the Southern Standard.

DEADLINE IS FEBRUARY 5th
MAIL OR BRING PHOTOS, CHILDREN’S AND GRANDPARENTS’ NAMES AND PAYMENT TO

ATTN: BRINDA

SOUTHERN STANDARD

105 COLLEGE ST., P.O. BOX 150
MCMINNVILLE, TN 37111

EXAMPLE

EXAMPLE
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The Churches of Christ Salue You

“WHERE IN THE BIBLE WILL I FIND:”

You are always welcome at the

CHURCHES OF CHRIST
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Business Pulse
Continued from page 3-C

Remember to think rationally and don’t panic
TRUTH ABOUT MONEY

Ric
Edelman

Work was being done Friday to pour the footer
for the expansion of Billy’s Restaurant in

Newtown. When complete, the addition will pro-
vide about 100 more much-needed seats.

Ear, nose and throat specialist Dr. Jack Coleman has joined the
staff at River Park Hospital and is now accepting new patients. He
can be reached at 815-4ENT.
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